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The campaign emphasizes the benefits  
of the WMU brand.
Brand—what you want to communicate
It is a promise that sets an expectation of an experience. A good brand 

is relevant, competitive and authentic. It is a long-term strategic choice. 

Campaign—how you communicate
It is the creative communication platform that brings the brand to life 

in the minds and hearts of your target audience. Campaigns are built 

on a deep understanding of the benefits your brand delivers. 



The radiating lines around the W were created for the GOLD Campaign. It is an optional 
graphic available for use to support visual consistency during the GOLD Campaign. 
Consistency can be achieved through the use of campaign colors, slogans, fonts, 
photography style and development of unique angular art for an individual unit. This art 
does not replace your unit logo, however, when you use it, do not place the unit logo on the 
same page. The samples in this book demonstrate appropriate use. In all cases, the W with 
radiating lines is placed separate from the nameplate (Western Michigan University). 

The W graphic

gold-W-gold-lines.eps gold-W-gold-lines.eps placed 
into a brown box 

gold-W-white-lines.eps placed 
into a brown box 

gold-n-brown-W-white-lines.eps 
placed into a gold box 

white-W-white-lines.eps placed 
into a gold box

gold-n-brown-W-gold-lines.eps placed 
into a white box 

gold-n-brown-W-gold-lines.eps

black-W-black-lines.eps black-W-black-lines.eps placed into a 
white box

eps files eps files placed into colored box jpg art will be limited



These are available in multiple colors.

Create your own unique angular art, or 
use some of the files we have provided. 

repeated-lines-A.eps

Bar-repeated-lines.eps

Footer.eps

repeated-lines-B.eps

solid-box-with-radiating-lines.eps box-with-repeated-lines.eps



Campaign color palette
The campaign colors were pulled from our visual identity program. Please use this  
palette during the GOLD Campaign. Pick one of the accent colors to add to your palette.  
For the undergraduate recruiting campaign samples in this book, sky blue was selected.

You may choose any accent color 
from the WMU standard color palette. 
Visit wmich.edu/visualidentity.

Color matching  will vary 
between computer monitor, 
digital printing, desktop 
printing, paper choice and spot 
vs. cmyk printing. A master color 
match guide is available from 
university relations.

 

 

 
Spot: Pantone 7402 
CMYK: c0 m6 y38 k0
HSL: 49, 66%, 80%
RGB: 237, 225, 170
Hex: #ede1aa

Spot: Pantone 466 
CMYK: c5 m17 
y42 k14
HSL: 43, 39%, 60%
RGB: 192, 170, 113
Hex: #c0aa71

Spot: Pantone 1675
CMYK: c5 m82 y100 k30
HSL: 16, 70%, 39%
RGB: 169, 67, 30
Hex: #a9431e

Spot: Pantone 7413 
CMYK: c15 m70 
y100 k0
HSL: 30, 73%, 49%
RGB: 216, 124, 33
Hex: #d87c21

Spot: Pantone 639 
CMYK: c100 m1 y5 k5
HSL: 195, 100%, 38%
RGB: 0, 145, 193
Hex: #0091c1

Spot: Pantone 7531
CMYK: c16 m28 y36 k49
HSL: 28, 15%, 44%
RGB: 129, 111, 95
Hex: #816f5f

WMU Brown

Spot: custom mix *  
CMYK: c0 m28 
y100 k6
HSL: 41, 100%, 50% 
RGB: 255, 174, 0 
Hex: #ffae00

WMU Gold

Spot: Pantone 4625
CMYK: c0 m60 
y100 k79
HSL: 18, 50%, 18% 
RGB: 68, 36, 22 
Hex: #442416

* The WMU Gold is available as a custom spot color mix for both a coated and 
uncoated stock. Contact Kim C. Nelson, Director of University Creative Services at 
(269) 387-8404 or kim.nelson@wmich.edu for more information.

Tangerine Light Tan Dark Gray



GOLD slogan font

Eurostile Demi

If this font is not standard in your software,  
visit myfonts.com to purchase Eurostile Demi  
by Adobe.

If you have the Adobe Creative Suite, this font 
should be available as Eurostile Bold.

Body copy font

SourceSansPro-Black

SourceSansPro-BlackIt

SourceSansPro-Bold

SourceSansPro-BoldIt

SourceSansPro-ExtraLight

SourceSansPro-ExtraLightIt

SourceSansPro-It

SourceSansPro-Light

SourceSansPro-LightIt

SourceSansPro-Regular

SourceSansPro-Semibold

SourceSansPro-SemiboldIt

Visit fontsquirrel.com for a free download  
of Source Sans Pro.

Campaign fonts



Photography style

Photography for the GOLD Campaign should capture a slice of 
life. Prospective students are engaged by authentic situations 
and subjects that appear comfortable being photographed. 
Capturing movement reflects the energy found at WMU. When 
you are selecting images or directing a photographer to capture 
what you need, keep these things in mind:

• unposed groups
• subjects reflect authentic situations (slice of life)
• active learning
• take video as well as stills
• simple, yet unique





Campaign language

EXTENDED UNIVERSITY PROGRAMS
There’s something about WMU. This is a rare place 
that requires much and rewards even more. Where 
you’ll not only enhance your future, you’ll find 
gold—gold in the moments and experiences you 
share and gold in the knowledge you gain. It is the 
color of success and the attitude that binds us. It 
makes us proud to be who we are. From down the 
block and across the country, we are grad students 
and undergrads, dedicated and hard working, full-
time professionals and parents. Together we are 
creating better, stronger, more polished versions of 
each other. Together we are gold. 

GRADUATE SCHOOL
There’s something about WMU. This is a rare 
place that requires much and rewards even more. 
Where you’ll not only enhance your future, you’ll 
find gold—gold in the moments and experiences 
you share, and gold in the knowledge you gain. 
It is the color of success and the attitude that 
binds us. It makes us proud to be who we are. 

From down the block and the other side of the 
world; we are thinkers and dreamers, scientists, 
researchers and inventors. Together we are 
creating better, stronger, more polished versions 
of each other. Together we are gold. 

UNDERGRADUATE —STRIKE GOLD
There’s something about WMU. You feel it the 
moment you step on campus. This is a rare place 
that requires much and rewards even more. Here 
you meet scientists, artists and inventors. You 
meet thinkers and dreamers. You meet athletes 
and musicians. You forge a lifelong bond with 
people who live down the block and on the other 
side of the world. Most important, you discover 
the polished, untapped potential that lies inside 
all of us. You strike gold—gold in the moments 
and experiences you share, gold in the knowledge 
you gain, and gold that is at the heart of who you 
are and who you will become. Come to Western 
Michigan University. Strike gold.

GOLD
There’s something about WMU. You feel it the moment you step on campus. This is a rare place that 
requires much and rewards even more. Where you’ll not only create your future, you’ll find gold—gold 
in the moments and experiences you share, gold in the knowledge you gain, and gold that is at the 
heart of who you are and who you will become. 

Gold is the color of success and the attitude that binds us. It makes us proud to be who we are. From 
down the block and the other side of the world; we are thinkers and dreamers, scientists, artists and 
inventors. We are grad students and undergrads, athletes and musicians. Together we are creating 
better, stronger, more polished versions of each other. Together we are gold. 

CONDENSED VERSION
There’s something about WMU. You feel it the moment you step on campus. Here, you’ll not only 
create your future, you’ll find gold—gold in the moments and experiences you share, gold in the 
knowledge you gain, and gold that is at the heart of who you are and who you will become. Come to 
Western Michigan University. Strike gold.

Variations tailored for different audiences
Variations can be written for other departments upon request.



Sample campaign slogans

Stay gold.

Forever gold.

Pure gold.

The gold is standard.

The power of gold.

You’re golden.

Be golden.

Be gold.

Be the gold.

You’re the gold.

We’re golden.

Uncover gold.

Invent gold.

Gold. Standard.

Find your gold.

Find gold.

Make gold.

Get your gold on.

Strike gold.

Gold Power.

Gold Standard.

Choose gold.

Produce gold.

Language not to use

• Discover Gold  
(Missouri Western State University)

• Go Gold  
(Childhood Cancer Awareness)

• Go for the Gold  
(overused, Olympics, Oakland University recruitment events)

• Gold Scholarship  
(Wayne State, Westminster University)

• Student Gold Health Insurance  
(Colorado University)

• Black and Gold Days  
(Vanderbilt University)

• Black and Gold Society  
(Oakland University)

• Gold Parking  
(University of Michigan)

• Alumni Gold Club  
(Ferris State)

• Golden Opportunities at an Affordable Cost  
(Flagler College)

• The Gold Standard Online University  
(Jones International University)



How the campaign  
elements could work  
for a variety of units  



WMU BRONCOS

AT BELL’S

Office of Development
Walwood Hall
1903 W Michigan Ave 
Kalamazoo MI 49008-5403

FOREVER GOLD
Kalamazoo Alumni Social  
FEATURING     Improv from  
                 Crawlspace Eviction 
Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, 
quis nostrud exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat. Duis aute irure 
dolor in reprehenderit in voluptate velit esse cillum 
dolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in culpa qui 
officia deserunt mollit anim id est laborum.

Wednesday, March 18, 6 to 8 p.m.
cat cupidatat non proident, sunt in culpa qui officia deserunt mollit 
anim id est laborum.

Register at MyWMU.com/bellsimprov
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea commodo 
consequat. Duis aute irure dolor in reprehenderit in voluptate velit 
esse cillum dolore eu fugiat nulla pariatur.

Office of Development
Walwood Hall
1903 W Michigan Ave 
Kalamazoo MI 49008-5403

FOREVER GOLD
Kalamazoo Alumni Social  
FEATURING     Improv from  
                 Crawlspace Eviction 
Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, 
quis nostrud exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat. Duis aute irure 
dolor in reprehenderit in voluptate velit esse cillum 
dolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in culpa qui 
officia deserunt mollit anim id est laborum.

Wednesday, March 18, 6 to 8 p.m.
cat cupidatat non proident, sunt in culpa qui officia deserunt mollit 
anim id est laborum.

Register at MyWMU.com/bellsimprov
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea commodo 
consequat. Duis aute irure dolor in reprehenderit in voluptate velit 
esse cillum dolore eu fugiat nulla pariatur.

Invitation postcard for an alumni gathering

Postcard invitation to CommUniverCity

Thank you card for a donor

Office of Development and Alumni Relations

THANK YOU

Office of Development
Walwood Hall
1903 W Michigan Ave 
Kalamazoo MI 49008-5403

FOREVER GOLD

BRONCO FOOTBALL
CommUniverCity 2016



Extended University Programs

THE POWER OF GOLD

Integrative  
Holistic Health  
and Wellness

Battle Creek 

Western Michigan University-Battle Creek At vero 
eos et accusamus et iusto odio dignissimos ducimus 
qui blanditiis.

•  praesentium voluptatum 

• deleniti atque corrupti quos 

• dolores et quas molestias 

• excepturi sint occaecati 

• upiditate non provident

• similique sunt in culpa qui 

• officia deserunt mollitia 

• animi, id est laborum

Evening classes. 
Workday results.

Visit wmich.edu/battlecreek  
for program details and  
admissions requirements.

THE POWER OF GOLD

THE POWER OF

GOLD
WMU-Battle Creek

Magazine ad

Tri-fold brochure Flyer Outdoor board



 Haworth College of Business

Western Michigan University. Together we are GOLD.

MERCANTILE BANK OF 
MICHIGAN Breakfast 
Speaker Series
Bringing the community 
together to discuss business 
and regional issues.

Dr. Steven Bertman 
Professor of Chemistry  

“Sustainable Brewing 
Education in Kalamazoo” 
Friday, Jan. 29 at 8 a.m.
2150 Schneider Hall

Presorted
First Class Mail

U.S. Postage Paid
Kalamazoo, MI
Permit No. 478

Western Michigan University
1903 W. Michigan Ave.
Kalamazoo, MI 49008-5457

For details regarding future topics and dates visit 
wmich.edu/business/mercantile

RSPV (269) 387-6059 or
wmich.edu/business/mercantile-rsvp

Complimentary breakfast begins at 7:30 a.m. 
Parking available at the Fetzer Center lot #72F

Dr. Steven Bertman, professor of 
chemistry  will discuss “Sustainable 
Brewing Education in Kalamazoo” 
at 8 a.m. Friday, Jan. 29, in 2150 
Schneider Hall on WMU’s campus.

wmich.edu/business

Selected by the Sales 
Education Foundation as being 
in the top sales programs in the 
nation, the college’s sales and 
business marketing program 
has earned this designation 
eight times. Educational-Portal.
com ranks the program #1 
in the country. In addition, a 
team of WMU students won 
first place in the Russ Berrie 
National Sales Challenge, and 
senior Brian Curlett was named 
overall individual champion at 
the event.

The integrated supply 
management program is ranked 
#5 nationally for undergraduate 
education. WMU is fourth in the 
nation for the total number of 
students honored with Richter 
Scholarships in the past 10 years.

A team of nine Western Michigan 
University advertising and 
promotion students placed first in 
the EdVenture Partners’ Jobs for 
America’s Graduates Scholastic 
Achievement Award Challenge 
in Washington D.C. WMU has 
participated in the competition 
since 2005 and has placed in the 
top ten nationally each year.

The Haworth College of Business 
was named a top school at 
which to earn an MBA by The 
Princeton Review in 2013. 
The editors note, “Word of 
mouth plays a big part in many 
students’ decisions to attend 
Western Michigan University with 
great recommendations from 
family and friends. One student 
was Photo of Veeckeven referred 
to the school by a CEO.”

A team of five business students 
earned the Overall Champion 
Award and won Best Project 
honors at the second annual 
Midwest Student Information 
Systems Project and Case 
Competition.

Dr. Karen Lancendorfer has 
been elected president of 
the American Academy of 
Advertising and will serve a 
three-year term.

More than 300 first-year students 
participated in cleaning 5,000 
headstones at Fort Custer National 
Cemetery for Veterans Day as part 
of a common service project.
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Haworth College of Business
Schneider Hall
Kalamazoo, MI 49008-5457
(269) 387-5050
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Postcard Flyer

Folder



Student Affairs

Experience the GOLD

HOUSING OPTIONS    Student success, value, convenience and community

wmich.edu/housing

2015-16

wmich.edu/studentaffairs
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Student Affairs   |  wmich.edu/students   |   2016-17

Campus Dining Center Locations
Bistro3  | FOUR Micro-restaurants
Burnham Dining Center | Extreme Greens  
Hoekje/ Bigelow Dining Center | Marketplace Grill  
Valley Dining Center | NINE Micro-restaurants  

We have a variety of flexible meal plan choices.

Your meal plan is accepted at any dining center.
• There are four self-serve style dining centers.
• Meal plans can be used to access the dining center, order 

online carryout or at Draper Carryout Express. 
• To use your meal plan, simply have your WMU Bronco ID 

swiped at the door.

Many food choices are available.  
Each menu has two entrées. Vegetarian entrées served at breakfast, 
lunch and dinner. Cooked-to-order options are available Monday 
through Friday, such as eggs at breakfast and grill selections at lunch 
and dinner at all dining centers. A specialty venue concept is served  
in each dining center to further expand menu choices. Bistro3 and the 
Valley Dining Center feature fresh and healthy food choices prepared 
in front of guests, within a contemporary restaurant-style environment.

Dining centers serve continuously. 
Dining centers are open continuously from breakfast through dinner, Monday  
through Friday and for select hours on the weekend.

Dining Dollars are included with every meal plan.
• A Dining Dollars account is a prepaid account used by swiping your WMU Bronco Card.
• Dining Dollars are accepted at any WMU Campus Café or for guest meals in dining centers.
• Add more Dining Dollars to your account online at wmich.edu/dining/payment/diningdollars.
• Dining Dollars included with the meal plan do not carry over to the next semester.

WMU Dining Center Meal Plans  
Access to any dining center or carryout 
•  Bronco Gold  | *unlimited access 
 $50 Dining Dollars per semester.
•  20 Meal  | 20 meals per week
 $75 Dining Dollars per semester.
•  15 Meal | 15 meals per week
 $50 Dining Dollars per semester. 
•  10 Meal | 10 meals per week
 $25 Dining Dollars per semester. 

1
2

3

4

5

EX
P

ER
IE

N
C

E 
G

O
LD

Top 5  Things 
Students need to know about Dining Centers 

Flyer

Brochure

Brochure



Undergraduate admissions
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STRIKE
GOLD

STRIKE
GOLD

Outdoor banner

Outdoor banner

Outdoor board

T- shirt design



STRIKE
GOLD

There’s something about WMU. You feel it the moment you step on campus.  
This is a rare place that requires much and rewards even more.  
Where you’ll not only create your future, you’ll find gold. Gold in  

the moments and experiences you share. Gold in the knowledge you gain.  
It makes us proud to be who we are. Thinkers and dreamers.  
Scientists, artists and inventors. Athletes and entrepeneurs.  

Gold is the color of success. 

100
Top National 

University

88%
Post-grad
Success 

250+
Programs
of Study

85% 
Qualify for

Financial Aid

STRIKE GOLD
There’s something about WMU. You feel it the moment you step on campus.  

This is a rare place that requires much and rewards even more. Where you’ll not only  
create your future, you’ll find gold. Gold in the moments and experiences you share.  

Gold in the knowledge you gain. It makes us proud to be who we are. Thinkers and dreamers.  
Scientists, artists and inventors. Athletes and entrepeneurs. Gold is the color of success. 

STRIKE GOLD
There’s something about WMU. You feel it the moment you  
step on campus. This is a rare place that requires much and  
rewards even more. Where you’ll not only create your future, 
you’ll find gold. Gold in the experiences you share. Gold in  
the knowledge you gain. It makes us proud to be who we are.  
Thinkers and dreamers. Scientists, artists and inventors.  
Athletes and entrepeneurs. Gold is the color of success. 

100
Top National 

University

88%
Post-grad
Success 

Advertisement Advertisement

Advertisement



STRIKE
GOLD

250+ 
programs

At Western Michigan University, you’ll find students and faculty in motion. 
This is a place where people are always looking forward. Setting goals. 

Exploring. Creating. Inspiring. When you visit our campus, you feel the difference. 
This isn’t about going through the motions. This is about going somewhere special. 

STRIKE
GOLD

100
Top National 

University

88%
Post-grad
Success 

250+
Programs
of Study

85% 
Qualify for

Financial Aid

ARTS AND SCIENCES
(269) 387-4366 
wmich.edu/arts-sciences

• Anthropology
• Biochemistry
• Biology
• Biomedical Sciences
• Business-Oriented  
 Chemistry
• Chemistry
• Chemistry: ACS Certified
• Communication Studies
• Community and Regional  
 Planning
• Criminal Justice
• Data Science
• Earth Science
• Economics
• English
• English: Creative Writing
• English: Rhetoric and  
 Writing Studies
• Environmental and  
 Sustainability Studies
• Film, Video, and Media  
 Studies
• French
• Freshwater Science and  
 Sustainability
• Gender and Women’s  
 Studies
• Geochemistry
• Geography
• Geology
• Geophysics
• German
• Global and International  
 Studies
• History
• Hydrogeology
• Interpersonal  
 Communication
• Japanese
• Journalism
• Latin
• Mathematics
• Organizational  
 Communication
• Philosophy
• Physics
• Political Science
• Psychology: Behavioral  
 Science
• Psychology: General  
 Psychology
• Public History
• Public Relations
• Religion
• Sociology
• Spanish
• Statistics
• Sustainable Craft Brewing
• Telecommunications and  
 Information Management
• Tourism and Travel

AVIATION
(269) 387-0347 
wmich.edu/aviation

• Aviation Flight Science
• Aviation Maintenance  
 Technology
• Aviation Management  
 and Operations

HAWORTH COLLEGE   
OF BUSINESS
(269) 387-5075 

wmich.edu/business

• Accountancy
• Advertising and Promotion
• Computer Information  
 Systems
• eBusiness Marketing
• Economics
• Entrepreneurship
• Finance
• Food and Consumer  
 Package Goods Marketing
• General Business
• Health Informatics and  
 Information Management
• Human Resource  
 Management
• Integrated Supply  
 Management
• Management
• Marketing
• Personal Financial  
 Planning
• Sales and Business  
 Marketing
• Telecommunications and  
 Information Management

EDUCATION AND  
HUMAN DEVELOPMENT
(269) 387-3474 
wmich.edu/education

• Athletic Training
• Biology: Secondary  
 Education
• Chemistry: Secondary  
 Education
• Child and Family  
 Development
• Dietetics
• Early Childhood  
 Professional Education
• Earth Science: Secondary  
 Education
• Elementary Education  
 and Special Education:   
 Learning Disabilities K-12
• Elementary/Middle School  
 Language Arts
• Elementary/Middle School  
 Social Studies
• Elementary Professional  
 Education
• English: Secondary  
 Education
• Exercise Science
• Family and Consumer  
 Sciences Teacher Education
• Family Studies
• Fashion Merchandising  
 and Design: Design and  
 Development
• Fashion Merchandising  
 and Design: Merchandising
• Food Service Administration
• French: Secondary  
 Education
• Geography: Secondary  
 Education
• German: Secondary  
 Education
• Health Education:  
 Community
• Health Education: School
• History: Secondary  
 Education

• Industrial Technology  
 Education: Non-Vocational
• Industrial Technology  
 Education: Vocational
• Interior Design
• Latin: Secondary Education
• Mathematics: Secondary  
 Education
• Occupational Education  
 Studies
• Physical Education:  
 Teacher/Coach
• Physics: Secondary  
 Education
• Political Science:  
 Secondary Education
• Recreation: Recreation  
 Management 
• Recreation: Sport  
 Management 
• Secondary Education  
 in Business 
• Secondary Education in  
 Business-Group Major
• Secondary Integrated  
 Science Education
• Social Studies: Secondary  
 Education
• Spanish: Secondary  
 Education

ENGINEERING AND  
APPLIED SCIENCES
(269) 276-3270 
wmich.edu/engineer

• Aerospace Engineering
• Chemical Engineering
• Civil Engineering
• Computer Engineering
• Computer Science
• Construction Engineering
• Electrical Engineering
• Engineering Design  
 Technology
• Engineering Management  
 Technology
• Graphic and Printing  
 Science
• Industrial and  
 Entrepreneurial Engineering
• Manufacturing Engineering  
 Technology
• Mechanical Engineering
• Paper Engineering

FINE ARTS
(269) 387-4672 
wmich.edu/finearts

• Art
• Art Education
• Art History
• Dance
• Graphic Design
• Multimedia Arts  
 Technology-Music
• Music
• Music Composition
• Music Education
• Music Education:  
 Choral/General

• Music Education:  
 Instrumental
• Music: Jazz Studies
• Music Performance:  
 Instrumental
• Music Performance:  
 Keyboard
• Music Performance:  
 Vocal
• Music Therapy
• Theatre: Design/Technical  
 Production
• Theatre: Music Theatre  
 Performance
• Theatre: Acting
• Theatre: Stage  
 Management
• Theatre: Theatre Studies

HEALTH AND  
HUMAN SERVICES 
(269) 387-2656 
wmich.edu/hhs

• Health Informatics and  
 Information Management
• Interdisciplinary Health  
 Services
• Interdisciplinary Health  
 Services: Audiology
• Interdisciplinary Health  
 Services: Occupational  
 Therapy
• Nursing
• Social Work
• Speech Pathology  
 and Audiology

EXTENDED  
UNIVERSITY PROGRAMS
(269) 387-4200 
wmich.edu/extended

• University Studies 

UNDECIDED
(269) 387-4410 
wmich.edu/unv

• University Curriculum   
 (Exploratory Advising)

PRE-PROFESSIONAL  
PROGRAMS
(269) 387-4366 
 
wmich.edu/arts-sciences

• Dentistry
• Health: Chiropractic,  
 Dental, Forensic Science,  
 Medical, Optometry,  
 Pharmacy, Physical  
 Therapy, Physician  
 Assistant, Veterinary
• Law
• Medicine
 
Majors are subject to  
change. Visit wmich.edu/ 
academics/undergraduate  
for the most current list.

wmich.edu/tobaccofree

250+ 
programs

wmich.edu/admissions/tour

At Western Michigan University, you’ll find students and faculty in motion. 
This is a place where people are always looking forward. Setting goals. 

Exploring. Creating. Inspiring. When you visit our campus, you feel the difference. 
This isn’t about going through the motions. This is about going somewhere special. 
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 Presentation title here

STRIKE GOLD

Section head here

Western Michigan University. Together we are GOLD.

Action point one.
Talking point two.
  This taking point has some extra informa-

tion  
that needs to be here.

Connect with  

#WMU
#WMU
#FutureBronco

#WMUBroncos

#GoWest

twitter.com/wmuadmissions

instagram.com/westernmichiganuniversity

facebook.com/wmu2020 

facebook.com/wmutransfer

pinterest.com/wmuadmissions

wmuadmissions.tumblr.com

storify.com/WMUAdmissions

youtube.com/wmunews

Power Point

Flyer



Contacts at University Relations
Cheryl Roland
Executive Director of University Relations
(269) 387-8412
cheryl.roland@wmich.edu

Kim C. Nelson 
Director of University Creative Services  
(269) 387-8404
kim.nelson@wmich.edu

Christopher Hunt
Director of Marketing Communications
(269) 387-8417 
christopher.hunt@wmich.edu

Dan Lobelle
Director of Electronic Communications
(269) 387-8423 
dan.lobelle@wmich.edu


