
Web Users Group Meeting Notes 
July 30, 2014 

 
 
In attendance 

 
Gary Barton, E.C. Teviotdale, Bradley Horstman, Michael Sisk, Michael Whang, Nancy 
Kroes, Emma Perk, Dan Lobelle, Alex Nyugen, Amy Brimmer 

 
 
Announcements 

 
No meeting in August 
Next meeting will be held on Sept. 24 

 
 
Article discussion 

 
Making users remember your website 

 

Takeaways: 

 Intelligent search is a requirement for large sites 

o Replacement of WMU site search is hindered by adoption of the CMS - 
can't update search indexing of legacy sites 

 

 Have a clear content strategy and make sure your content is relevant to your 

audience 
 

 Optimize your images for speed  
o CMS does optimize but do as much as you can as you create Web 

graphics. Jpeg files can be compressed with Photoshop, optimize pngs 
through additional software 

o srcset allows you to display different pictures for different displays 

o picture element - CMS uses it and polyfills 
 
 

Analytics presentation  
 
Studying online behavior to improve the users experience 

By Bradley Horstman 
 
Google Analytics 

Can: collect a lot of data; make measurements 
Cant: tell us why we have a website, improve site for us 

 

Anatomy of a visit 

http://doteduguru.com/id10025-making-users-remember-your-website.html
http://optipng.sourceforge.net/
http://www.smashingmagazine.com/2013/08/21/webkit-implements-srcset-and-why-its-a-good-thing/
http://code.tutsplus.com/tutorials/better-responsive-images-with-the-picture-element--net-36583
http://stackoverflow.com/questions/7087331/what-is-the-meaning-of-polyfills-in-html5


 Traffic is attracted to the site 

 Users take action (fill out forms, download files, find phone numbers) 

 Measure conversion (how many people submitted that form) 

 
Typical workflow for Bradley 

 Create the scenario (is anyone from India visiting the research site) 

 Apply analytics (Audience>geo>location) 

 Learn what we see (India is 5% of audience) 

 Set goals 

 
Goals and conversions 

 Getting visitors to our site is not good enough 

 Goals help us determine quality 

 
Segmentation is true analysis 
Get all that data, but then segment the data to get more specific measurements  
 

What we have set up for Western 

 Analytics for the CMS 

 Created a view for each CMS section 

 Added users to those views with edit privileges  

 
Western’s site search 

Analytics includes site search keywords but you can’t separate those keywords from 
other search engines 
 

 
Meeting wrap-up 
 

Roundtable discussion of what those in attendance are working on. 


