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Fall 2019 
Communication Team 
Project Debrief 



• Newer project 

• Target: art department

• Email advertisement, web 
• and social media posts, 

postering  

• Four submissions, three 
accepted 

Art Wall 



• REVAMP

• Submissions are due January 24 2020

Art Wall 



Fall Campaign Overview
• Facebook: 6 posts & 2 stories

• 1425 reached, 237 avg
• 108 engaged, 18 avg

• TV Ads: 4 locations
• SSG Applicants: 9

• Faculty: 6 Website: 2 Poster: 1

Spring Campaign Plans
• Tabling
• Faculty Outreach

Student 
Sustainability Grant



FALL 2019 OVERVIEW 
1. Did not table/speak enough
2. Posted about one thing at a time
3. Switched to combining events 

into one post
4. Tabling; networking to find new 

speakers  

SPRING 2020 PLAN
1. Tabling and speaking to classes
2. Include sus chat graphic with 

other graphic
3. Conglomerating events together 

on SM
4. Poster outside of campus

Sustainability Chats



Examples of FB Post Performance 



Wesustain Internship



Wesustain Internship



FALL 2019 OVERVIEW
1. Nobody showed up.
2. Not enough outreach?
3. Not an inclusive timeframe?
SPRING 2020 PLAN
1. Interactive movie poll on social 

media with time options
2. Popcorn?

Movie Screenings 



Movie Screening Post Performance  



Fall Campaign Overview
• New Photos that highlight current 

staff
• Facebook: 6 posts

• 875 reached, 175 avg
• 62 engaged, 12 avg

• Contacted FM about bike rack 
advertisements

Spring Campaign Overview
• Informational Animations

• Winterizing 
• Hand Signals

Bike Shop



FALL 2019 OVERVIEW 
1. Interest in composting
2. Outreach mostly through SM 
SPRING 2020 PLAN 
1. Video advertising
2. Combining campaigns 
3. Poster outside campus
4. Produce Potluck at the end of plot 
rentals as an incentive?

Composting, Gibbs House & Community 
Garden Open Volunteer Hours



FYE (~12)

Tabling Events (~15)
o Health and Wellness
o Admissions
o Transfer/Transition Students
o Medallion
o ESL (2)
o Tours (~4)

Sustainability Celebration

Fall into the Season 

Events



• Expanding outreach 
• Accessibility in posts (subtitles, advertising accommodations, etc.)    
• Posting on social media LESS  -- use other marketing techniques --> 

chalking, speaking to classes, tabling on campus, etc.
• Merging events/programs of the month onto ONE poster/post
• Interactive posts – polls on SM, TikTok, Snapchat, GIFS, etc. 
• Spring Event and new ideas for workshops?
• Include humor 

Moving Forward



The End 
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