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III. Executive Summary 

 Western Michigan University’s (WMU) campus stores, such as Buster’s, Campus Trends, and WMU 
bookstore, use an excessive amount of plastic bags, which many would see as a necessary evil to accommodate the 
needs of a large campus. However, plastic bags contribute to a large amount of solid waste on campus. Western 
Michigan University prides itself in becoming a leader in campus sustainability. WMU’s President, Dr. Dunn, has 
signed many initiatives to accomplish and commence sustainable actions on campus. Such initiatives include the 
Talloires Declaration and the Strategic Sustainability Initiatives Report. Our group feels that the over-use of plastic 
bags goes against the ideals outlined in these documents and WMU’s sustainability goals.  

 Our proposed initiative is to reduce the amount of plastic waste on Western Michigan University’s campus 
by implementing a $.30 fee on plastic bags handed out at the stores mentioned above. Implementing a fee would 
not only cut down plastic waste on campus, but also establish behavior change among WMU store customers via 
rethinking the necessity of a plastic bag with their purchase. We conclude that a fee would be a better solution than 
a ban because fees are market based solutions that guide customers to change their consumption habits. Fees are 
also practical for the consumer; if a bag is needed, one is readily available, contrary to a ban. A ban would force 
customers to automatically alter their behavior, which results in negative effects and backlashes on the supplier. 
Fees are practical long-term solutions that can dramatically reduce the consumption of one-time use bags.  

 The results of our findings are different than what we originally planned. In the early stages of our research 
we learned that the WMU Bookstore would be leased out to Follett Higher Education Group (Follett) on April 15, 
2013. Follett is a bookstore provider that manages more than 930 bookstores nationwide. Their mission is “to drive 
the success of students and our partners with exceptional, full service campus stores and a constantly evolving 
course material assortment to cater to the individual needs of each campus we serve” (Follett, 2013).  Our original 
goal was to present our findings to the mangers in charge of WMU stores and illustrate the benefits of 
implementing a plastic bag fee. However, learning of Follett’s impending take-over, we found our original goal to be 
impractical. Instead, we created a best practice of different states, cities, and counties with fees and a best practice of 
different Follett bookstores in the Midwest. We found minimal, yet convincing information regarding cities with 
fees and a lot of evidence of cities with bans that proved to be unimpressive and resulting in failure. Also, we 
discovered that Follett bookstore employees do not always follow corporate polices regarding distribution of plastic 
bags at the time of purchase. 

 Future work might include the implementation of a fee after Follett is established and adjusted to WMU’s 
sustainability efforts and needs. Promotion of eco-friendly, reusable bags on campus is another future project to be 
considered. Exploration and research of materials used to make plastic bags and finding the most eco-friendly 
plastic bag WMU could have is another possible alternative for future work.  

IV. Introduction 

 Matt Hollander introduced us to a research paper called “The most popular tax in Europe? Lessons 
from the Irish plastic bag levy.” This research paper was executed in Ireland and addressed customers’ reactions 
before and after the plastic bag levy. Before, the majority thought a levy would be a bad idea and a waste of hard 
earned pay. However, after the levy was in place for a year, customers ardently approved the levy. The goal of the 
levy was to reduce pollution in Ireland, where explosive economic growth, accompanied by a surge in consumption, 
construction, and illegal landfills devastated Ireland’s natural shimmering shades of emerald landscape. According to 
the Irish Department of the Environment, shoppers used around 1.2 billion plastic bags per year before the tax was 
imposed in March 2002. Since then, usage dropped by around 95 percent. Ireland received an influx of cash from 
the 15-euro cents (estimated 17 U.S. cents) charged for every plastic bag purchased to fund recycling programs 
across the country. 
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Based off of the Irish levy, our group was inspired and wanted to encourage everyone associated with 
Western Michigan University to reduce plastic bag waste on campus. Western Michigan University’s mission and 
vision states, “Western Michigan University impacts the globe positively. We are a community of learners 
committed to human dignity, sustainability, social responsibility, and justice” (Mission and Vision, 2013). President 
Dunn signed the Talloires Declaration, stating that Western believes that “urgent action, adoption of environmentally 
sound industrial and agricultural technologies, reforestation, and ecological restoration are crucial elements in 
creating an equitable and sustainable future for all humankind in harmony with nature” (Strategic Sustainability 
Initiatives Report, 2009).   

WMU has created and maintained sustainable projects to achieve the goal of designing a sustainable campus.  
The university implemented recycling and landfill areas to simplify waste disposal for students and encourage 
recycling participation. Western additionally instituted electric charging stations across campus powered by solar 
panels, produced the EcoMugTM to reduce polystyrene and one time use bottles/cups purchased and many more 
inspiring ecological projects. Nevertheless, plastic bag waste is in need of attention.  

Our objective is to reduce the amount of plastic bag waste on campus and change consumption habits of 
students. If plastic bags were reduced, then the university would save money and, hopefully with the savings, fund 
sustainable projects.  

In the United States, approximately 380 billion plastic bags are used per year (Dangers of Plastic Bags, 
2012). In making plastic bags, 12 million barrels of oil are required to meet America’s annual consumption. Plastic 
bags cause serious environmental risks, polluting landfills and waterways by leaching toxins into the ground, water, 
and air. In addition, plastic bags harm the health and habitat of at least 267 marine species (Dangers of Plastic Bags, 
2012).   

We decided to consult Terrance Hudson, the Director of WMU bookstores, about WMU’s annual 
consumption of plastic bags. He said the bookstores purchased 75,000 plastic bags and had 18,000 left over from 
the 2012-2013 school year. That means 57,000 plastic bags were handed out to WMU customers last year alone. The 
university paid $.26 per bag. To sum up, Western Michigan University spent $19,500 on plastic bags. These plastic 
bags are 100% biodegradable, a more ecofriendly option than the average plastic bag, yet it is still waste.  

We consulted Carolyn Noack, Manager of Solid Waste Reduction at WMU. She was very pleased with our 
initiative of a $.30 fee/bag at WMU bookstores to reduce plastic bag consumption. This price would cover the cost 
of plastic bags and create revenue for the university. Our wish is that the proceeds go towards purchasing and 
promoting reusable bags on campus or towards other sustainable projects.  

 The main question is why a fee and not a ban? The answer is bans inconvenience customers. By WMU 
banning plastic bags altogether, paper bags would be purchased and handed out instead. In the end the consumers 
would favor paper bags because it is freely handed out and this still creates waste. This would be the same problem 
all over again, except this time paper bags are in the role of plastic bags. 

Sometimes customers simply need a bag. With our initiative, a bag is readily available and would only charge 
a minimal fee. Paying a fee would change customers’ perceptions between plastic bags and reusable bags. In the 
end, it would be cheaper for customers to purchase a few reusable bags than pay for a plastic bag at each store visit. 
After a few times of being charged, the customer would bring in their own bag; and when making small purchases 
see that a bag is rarely needed at all. This would change customers’ habits and views of plastic bags. Soon 
consumers would have a new, improved, and sustainable viewpoint on their bag needs at every store they shop.  

In summary, behavior change is key and essential. In order for us to reduce plastic bag consumption, we 
have to willingly choose to do so. A ban forces us to change, while a fee requires us to make a conscious decision to 
change.  If a customer makes a conscious decision not to receive a plastic bag and/or provide their own, then they 
are more likely to make the same decision again or an effort to do so. 
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V. Methodology and Data 

 During the early stages of this initiative, Dr. Harold Glasser informed us that the WMU bookstores would 
be leased to Follett. This transition was already in motion and Follett would take over on April 15, 2013. We still 
wanted plastic waste on campus to be addressed, so we changed our game plan and researched other campuses and 
cities to see where, if any, fees were being placed. There were many cities and states with polices concerning bans 
and a smaller variety with fees. We found that there were no universities that had fees, yet some best practices were 
being reviewed, but not yet implemented, and only a handful with bans.  

After we found cities with fees, we emailed Judy Gipper, Director of Dining Services. WMU Dining 
Services has a ban on plastic bags and we were interested about how this was done. In 2010, WMU Dining Services 
discontinued the use of plastic bags due to environmental concerns. Plastic bags were used in cash operations, 
Draper carryout and late night carryout at all other dining halls. Before the banning of plastic bags, consideration of 
balancing the cost of change, impact on customer service and experience, operational concerns, impact on the 
environment, and the difficulty to implement the undertaking were weighed. By switching plastic to paper and 
reusable bags, WMU Dining Services would spend $6,000 per year. For our initiative we are not providing reusable 
bags or paper bags, so there would be no additional cost; instead there would be reduction in initial expenditure for 
WMU for plastic bag purchases.   

We then contacted Follett about their company’s policy regarding plastic bag distribution. We had a difficult 
time calling them, so we utilized email to communicate. According to corporate, Follett employees ask costumers if 
they would like a bag for their item. We also asked what material and how much a plastic bag costs them, but we 
were informed that such information was confidential.  

We then contacted Baiba Stepe, who is in charge of the transition of WMU Bookstores into Follett 
operations, via email about Follett’s policy. She responded that she does not know “the exact material the bags are 
made of and it is our policy NOT to give a bag with every purchase.  We do keep bags on hand and reserve them 
for transactions where it might prove to be a hardship to remove the merchandise from the store” (Baiba Stepe, 
personal communication, March 27, 2013).  From another email, Baiba Stepe informed us that the plastic bags are 
HDPE, which is a high-density polyethylene plastic, the most common plastic used in America. It is mainly found 
in milk jugs, plastic bags and refillable plastic bottles. HDPE is labeled as a #2 plastic and is recyclable 
(epsplasticlumber.com, 2013).  

 We wanted to gage the reaction of students before implementation of a fee, so we could conclude in future 
research if habits and reactions changed. We worked with Marley McVey, who is in charge of the Student 
Sustainability Survey, on creating a question assessing students’ reaction to a fee and if possible adding our question 
to the survey. We wanted to initially add 3 questions, however, there was only room for one. The final question we 
decided asked if a student would support a surcharge of $.50 or less at campus stores per plastic bag. 560 responded 
yes and 570 responded no. We were very surprised to see the results being essentially 50/50. We thought that more 
students would be opposed to paying extra for a plastic bag. This gave us hope that a fee might work and according 
to the data, nearly half of the students surveyed were willing to pay. 



P a g e 	  |	  6	  
	  

 

 

VI. Examples of best practice on other campuses 

  We then conducted a best practice of different Follett bookstores based on similar sized university 
campuses (Western Michigan University has a population of 24,600) in the Midwest to see what they were doing 
about plastic bags. We contacted Grand Rapids Community College, Eastern Michigan University, Purdue 
University, University of Cincinnati, and University of Illinois at Urbana-Champaign. 

We called each store and asked to speak to a manager or store director. Each University Bookstore was 
asked the following questions. 
1.)        Do you hand out bags with each purchase? 
2.)        Do your cashiers ask if the customer wants a bag every time? 
3.)        Are your bags recyclable?  
4.)        Does your store have any policies that address plastic waste? 
 

Grand Rapids Community College 
 
GRCC’s population is 17,575. The bookstore provides a bag with purchase only if the customer says they would like 
one. The bags are recyclable and are marked with a #2 plastic symbol. They do not have any policies in place 
regarding plastic waste. 

Eastern Michigan University 
 

EMU’s population is 23,419. The bookstore only hands out a bag with each purchase if the customer asks for one. 
The bags are not recyclable and the store does not have any policies in place that address plastic waste. 
 

Purdue University 
 
Purdue’s population is 39,256. The bookstore hands out a bag with each purchase. Their cashiers are not required to 
ask if the customer wants/needs a bag. They say that their bags are recyclable, but they do not have any policies 
regarding plastic waste. 

50%	  50%	  

Results	  of	  Sustainability	  Survey	  
Would	  you	  support	  a	  surcharge	  of	  50	  

cents	  or	  less	  at	  campus	  stores?	  

Yes	  

No	  
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University of Cincinnati 
 
University of Cincinnati’s population is 41,970. The bookstore asks every customer if they require a bag and they do 
not openly provide them otherwise. UC bags are marked with plastic #2 symbol. They do not have any policies 
addressing plastic waste.  

 
University of Illinois at Urbana-Champaign 
 
The University of Illinois’s population is 42,605. The bookstore hands out a bag with each purchase and the 
bookstore does not expect their cashiers to ask if the customer requires a bag. Their bags are biodegradable.  They 
do not have a policy concerning plastic waste. However, they were proactive and bought biodegradable plastic bags 
for their store because the town, Champaign, is discussing the possibility of implementing a fee for using non-
biodegradable bags.  

 In conclusion, Follett policies are not uniformly executed in regards to the distribution of plastic bags to 
customers at the time of purchase.  
 

Table 1: Best Practice Review of Follett Bookstores 

Best Practice Review of Follett Bookstores and Their Plastic Bag Policies 
 Grand Rapids 

Community 
College 
bookstore 

Eastern 
Michigan 
University 
bookstore 

Purdue 
University 
bookstore 

University of 
Cincinnati 
bookstore  

University of 
Illinois 
bookstore 

Student 
population 

17,575 23,419 39,256 41,970 42,605 

Are bags 
handed out 
with each 
purchase? 

Yes No No Yes No 

Do cashiers ask 
each customer 
every time if 
they want a 
bag? 

Yes Yes Yes No Yes 

Are the bags 
recyclable? 

Yes No Yes Yes Yes 

Do the bags say 
on them if they 
are recyclable? 

Yes No Yes Yes Yes 

Does the store 
have any other 
policies to 
reduce plastic 
waste? 

No No No No No  
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VII. Examples of best practice on states, cities, and counties 

  We also conducted a best practice review of other universities; concerning plastic bag fees to improve our 
data collection. We found that the University of Oregon, California State University, and Tufts University had 
plastic bag bans, while other universities and colleges were researching best practices of bans. We were unable to 
find a university that had a plastic bag fee. We decided to continue our research by examining cities, counties and 
states with fees, such as Washington D.C., Fairbanks, Alaska, Prince George’s County, Maryland, Seattle, 
Washington, Kingman, Arizona, Boulder, Colorado, New Jersey, and Virginia.  

Washington D.C. 

 During 2009, the city spent $2 million on paper and plastic bags. The District Department of the 
Environment survey found that plastic bags comprised of more than 20% of trash in the Anacostia River and more 
than 45% in other tributaries. In a 2009 report, residents used 270 million plastic bags. The population of 
Washington D.C., according to the 2012 census report, was 632,323. When we divided the number of plastic bags 
by the population we found that each citizen used about 427 plastic bags a year.  

 During that same year, Washington D.C. passed the plastic bag tax. The tax was $.05 per plastic bag 
received at all retailers. The city collected results in 2010 to see if the tax was working. The city gained $1.9 million 
in revenue and consumption decreased from 270 million bags to 55 million bags; which is 87 bags per person. The 
revenue produced went towards cleaning the Anacostia River, which discharges into Chesapeake Bay.   

Fairbanks, Alaska 

 On September 10th 2009, the Fairbanks North Star Borough Assembly voted to enact a $.05 tax on plastic 
bags handed out at retail stores in the community. One month later, October 2009, the Assembly appealed the tax. 
This tax would have reduced plastic waste, gained revenue towards the recycling program special revenue fund, and 
a cleaner environment for Alaskan wildlife, including salmon and seals.  

 In another source, an author compared Washington D.C. to other cities, such as Fairbanks. He wrote “Each 
city and state has varying circumstances based on things like the types of waste management procedures in place, 
whether they have things like curbside composting for consumers, a robust recycling system, recycled content 
procurement laws” (anonymous). This is a key factor especially in Fairbanks where the population is only 32,036.  

Prince George County, Maryland 

 In 2009, Prince George County, population of 881,138, proposed a plastic bag fee. The fee would have been 
a 2-cent tax on each plastic bag given out at stores that generated more than $1 million a year in revenue. It was 
proposed that the funds raised by the tax would be split equally to fund both state and in-store recycling programs. 

 The county council unanimously supported the ban; however, once it went to the state legislature, the ban 
was not as admired. The bag fee could not be put into action in the county because in the state on Maryland a law 
must be supported by the state legislature in order to be enacted. The state legislature felt that the fee would hurt 
low-income residents and the proposed plastic bag fee failed.  

Seattle, Washington 

  In 2008, the Seattle city council proposed a 20-cent tax on all paper and plastic bags. However, voters 
overturned this proposition. On the other hand, a new law regarding bags was recently passed and successfully 
implemented. The law says that starting on July 1, 2012 the city of Seattle will ban all single use plastic bags in all 
retail stores and impose a 5-cent fee on paper bags that are 882 cubic inches or larger (the standard size paper 
grocery bags). The new ordinance states that all retail stores are required to show the bag tax charges on customer 
receipts. Stores keep the money raised by the tax and claim it as a taxable retail sale. People who participate in 
federal food assistance programs are exempt from paying the 5-cent tax on paper bags.  
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 The tax is meant to decrease the amount of waste generated by the city and its population of 616,500 
people. It is estimated that Seattle residents use 292 million plastic bags each year and 68 million paper bags; a 
majority of these bags are not recycled.  

Kingman, Arizona  

   The Kingman Clean City Commission withdrew a proposed plastic bag fee after positive progress. The fee 
was retracted in favor of increased recycling and efforts to encourage reusable bag use. 

 The decision came following a presentation given by Arizona Food Marketing Alliance representative, Trish 
Hart, and the managers of several local supermarkets. Hart presented updated statistics on the number of plastic 
bags being recycled through the stores' recycling programs, Bag Central Station. Bag Central Station sold more than 
60,000 reusable bags and recycled more than 80,000 tons of plastic bags in Kingman and Phoenix through the first 
half of 2008. Hart also argued that a tax, such as the 10-cent tax proposed by the commission, would be difficult to 
implement on a per-bag basis. 

 Paul Perkins, of the local Wal-Mart, said Wal-Mart regularly pays a maintenance associate to spend two to 
three hours a day cleaning the parking lot and along the store’s boundary. Perkins also stated that he has instructed 
cashiers to promote reusable bags. He disclosed that the store's entire stock of more than 2,000 bags sold out on the 
first day of sale; and have been selling steadily since. Therefore, the City Commission saw no need to implement a 
fee when envisioned efforts were being accomplished beforehand.   

Boulder, Colorado 

 The Boulder City Council voted 7-1 to approve Ordinance No. 7870 amending Title 6, “Health, Safety and 
Sanitation”, B.R.C. 1981, Regarding the Establishment of a Fee on all Disposable Plastic and Paper Checkout Bags 
Distributed at Food Stores. The ordinance aimed for a 10-cent fee on all disposable grocery bags; both plastic and 
paper. Retailers would keep 40 percent of the fee, which is expected to go into effect July 2013. The one council 
member who voted against the measure felt the fee required too much work; oversight and an outright ban on 
plastic bags would be a better option. 

 The city plans to use money from the fee in part to buy reusable bags and provide them to low-income 
residents.  Students from the Net Zero club at Fairview High School and Summit Middle School, who initially put 
the matter on the city's agenda by pushing for a ban, said they support the fee; however, they want the city to revisit 
its policy in a few years and consider a ban on plastic. 

 The fee would apply to all paper and plastic bags at food retailers, including grocery stores, convenience 
stores and superstores. Gas station shops would be exempt if food sales account for less than 2 percent of business. 
Yet, an owner of a local liquor store informed the Council that he would like to see the bag fees extended to liquor 
stores and plans on voluntarily implementing bag fees in his store in an effort to begin phasing out plastic bags. 

New Jersey  

 The New Jersey legislature is reviewing the Carryout Bag Reduction and Recycling Act (S812 “Reduce 
Plastic and Paper Bag Usage Act.”), which, if approved, will go into action in 2014. The measure would require 
retailers to charge the fee beginning in 2014, and offer only recyclable paper or plastic bags by 2015.  

  The operator would retain $.01 and submit the remaining $.04 to the Department of Environmental 
Protection. The operator of a store may also establish a voluntary carryout bag credit program, where a customer 
would be provided a credit of $.05 for each carryout bag the customer provides.  Should an operator establish a 
voluntary carryout bag credit program, the operator would be authorized to retain $.02 of every $.05 imposed for 
providing a disposable carryout bag to a customer.  
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  Money collected by the fee would go towards cleaning up Barnegat Bay. Environmental concerns initially 
prompted this initiative and in the aftermath of Super Storm Sandy the issue has gained more support. Also, the bill 
would authorize penalties for violations of $100 for a first offense, $200 for the second violation, and $500 for the 
third and subsequent violations. The full New Jersey Senate is expected to vote on the bag fee bill in the next two 
months, around March 2013, and then it will move to the New Jersey Assembly. 

Virginia 

 In January of 2012, delegate Joe Morrissry introduced a bill issuing a $.06 tax on plastic bags in grocery, 
convenience and drug stores. Retailers would keep $.02 and would also face fines if there were no collection from 
consumers. The remaining $.04 would go towards cleanup efforts of Chesapeake Bay and the Virginia Water 
Quality Improvement Fund. If passed, this bill would go into effect on July 1, 2014. The bill did not pass. 
Arguments of plastic being more convenient and costs less than paper drove to the appeal of the bill.   

Table 2: Best Practice Review of Plastic Bag Polices 

Best Practice Review of Plastic Bag Policies 
Location Current 

Population of 
Area 

Year Policy was 
Proposed/Enacted 

Policy Pass or 
Fail 

Proposed Fee 

Washington D.C. 632,323 2009 Pass $0.05 
Fairbanks, Alaska 32,036 2009 Fail $0.05 
Prince George’s 

County, Maryland 
881,138 2011 Fail $0.02 

Seattle, Washington 616,500 2012 Pass $0.05 
Kingman, Arizona 28,279 2008 Fail $0.10 
Boulder, Colorado 98,889 In progress 

(Expected 2013) 
Pass $0.10 

New Jersey 8,864,590 In progress 
(Expected 2014) 

N/A $0.05 

Virginia  8,185,867 2012 Appealed $0.05 
 

 We wanted to see if there was a correlation between population size and the amount of a plastic bag fee. 
According to our data, in table 3, we found no correlation. From our data, the population size does not have a 
strong effect on the fee amount. Also, there does not seem to be a correlation between the passing of a fee price 
and population size.  

Table 3: Comparing Population to Plastic Bag Fee 

Comparison of Area’s Population and Proposed Plastic Bag Fee 
Location Current Population Proposed Fee Per Bag 

Washington D.C. 632,323 $0.05 
Fairbanks, Alaska 32,036 $0.05 

Prince George’s County, Maryland 881,138 $0.02 
Seattle, Washington 616,500 $0.05 
Kingman, Arizona 28,279 $0.10 
Boulder, Colorado 98,889 $0.10 

New Jersey 8,864,590 $0.05 
Virginia 8,185,867 $.05 
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VIII. Discussion 

 In regards to an alternative course of action, we believe that other alternatives, such as bans, were not as 
successful in changing consumption habits as a fee would. If plastics bags are banned, then the options for a 
consumer are to not receive a bag, displeasure with their experience, and possible product damage. Also, banning is 
an extreme approach that would lead to unintended consequences and inconvenience customers. A bag fee gives 
small cues that would influence people to make big behavior changes. A ban does not require someone to stop and 
think about his or her consumption habits. A fee, however, requires a conscious decision to change. This will result 
in long-term change, solve some of our massive over consumption, and reduce waste.  

 Some students may believe that a bag fee is only a financial burden and a way to steal money from their 
pockets. However, that is not true. A bag fee is a user fee to discourage a behavior that has negative effects. If the 
customer does not want/use the bag, then they do not pay the fee.  People may also say that we can recycle the 
plastic bags. Some high-density polyethylene #2 plastic bags can be recycled; however, this does not get at the heart 
of the problem. The problem is mindless consumption and disposal. Other research showed only about 3% of 
plastic bags are recycled. The cost of processing and recycling one ton of plastic bags is 125 times greater than the 
value of the end materials (Reuse it. 2013). Although recycling is a good perception, in the end, recycling does not 
yield enough return to cover the costs. 

 Research done by our group, through the sustainability survey on WMU’s campus over 3-week span, 
showed that a large number of students are willing to pay a fee up to $.50 per plastic bag. In our best practice 
reviews covering other communities, not including campuses, fees in the $.10 and higher range showed a greater 
success rate.  That is why we propose a $.30 fee to cover the cost of the plastic bags and create revenue. Our idea 
was inspired by Ireland’s levy, where lawmakers imposed a $.20 levy and then raised it to $.33 before they saw 
habits change (Convery, 2006).  

 

 

 

IX. Limitation of your analysis and future work 

 Our biggest limitation was the process of the bookstore changing hands to Follett. We had to rework our 
plan and time frame. Additional data that we would have liked to acquire was information on bookstores run by 
Follett, possible universities that have fees, and the response towards bag bans on campuses. Limitations to 
obtaining the data and information were time in regards to Follett and lack of bags fees on campuses. Regarding bag 

50%	  50%	  

Results	  of	  Sustainability	  Survey	  
Would	  you	  support	  a	  surcharge	  of	  50	  

cents	  or	  less	  at	  campus	  stores?	  

Yes	  

No	  
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bans, only a selected few had implemented them successfully. Still, there is no data and research of student 
responses or effects of such an implementation. Our research showed that other universities are performing best 
practice reviews of bans.  

 Continuation of a previous project done in the spring semester of 2012, regarding reusable bags in 
bookstores, should be further looked into. We believe Western Michigan University should put in more effort 
towards reusable bags on campus and promoting sustainability efforts. More possible research to be conducted is an 
analysis of responses to bans and fees on campuses alone.  

 A potential and promising pilot research project would be to research behavior change of consumption 
habits and the resulting reduction of waste on campuses in the United States. Focus should remain in the United 
States alone to best address cultural influences.  

X. Conclusion/ Recommendations 

 One of our short-term goals would be to advertise the use of reusable bags and discouraging plastic bags. 
These could be posters, news articles, and residential hall information channels sponsoring a “say no to plastic 
bags” campaign. Also, the creation of a short commercial before Miller Movies, showing the negative effects of 
plastic bags on the environment, would be advantageous. These efforts would bring awareness to students and 
faculty about reusable bags vs. plastic bags. Another short-term goal would be to implement the $.30 fee on plastic 
bags in Western Michigan University bookstores.  

 One of our long-term goals is to have this fee be successful and have Follett implement the fee in all of their 
bookstores across the country. Another goal would be to have Western Michigan University implement this fee in 
all stores on campus, such as Biggby Coffee, Subway, etc.  
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Baiba Stepe (269)387-3541 baiba.stepe@wmich.edu  
Judy Gipper (269)387-4846 judy.gipper@wmich.edu  
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